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Agenda

1 Auto Open and Auto Click Reporting

2 SMS Enhancements

3 Integration Enhancements

4 Eloqua Forms in Emails

5 Deletion Concept



Dream It!

https://community.oracle.com/community/topliners/dream-it

https://community.oracle.com/community/topliners/dream-it


Dream It!
Under 
review
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progress
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FORMS IN EMAIL



SUPPORT

Source: Litmus

https://www.litmus.com/blog/the-ultimate-guide-to-interactive-forms-in-email/


USE CASES

We usually use blind form submit for 
one question satisfaction survey 

that redirect to a page with 
additional questions if needed.

What if you ask more within the 
email?

Ask the first name and/or country of 
every new registrant to the 

newsletter to make it even more 
personalized.

SATISFACTION SURVEY NEWSLETTER SIGNUP

Ask for name or company directly in 
the email

QUICK EVENT REGISTRATION

OTHER IDEAS?



TRY IT FOR YOURSELF

https://lkr.reply.eu/adding
-forms-within-your-

eloqua-emails

https://lkr.reply.eu/adding-forms-within-your-eloqua-emails


PERFORMANCE

A/B Testing



POLL

Have you ever dreamed of implementing forms in your emails?

◻ Yes

◻ I’m too scared

◻ No



DELETION 
CONCEPT 



PROJECT OVERVIEW
DELETION CONCEPT

Project Name

Project Description

Project Approach

Requirements 
Gathering

Solution Design

Implementation

Next Steps

Deletion Concept for Marketing 
Automation (Oracle Eloqua)

GDPR requires companies to 
implement a deletion concept. 
The deletion concept outlines for 
each relevant marketing campaign 
types (e.g.: non-CRM contact, who 
unsubscribed from all Marketing 
communication), when and what data 
needs to be deleted.

Project Stage: Requirements 
Gathering

• Approval of preliminary effort 
estimate

• Setup of project plan, typical 
duration: 2 months

• Alignment on activities with 
stakeholders related to 
Requirement Gathering stage



PROJECT APPROACH
REQUIREMENTS GATHERING STAGE

Requirements
Gathering Solution Design Implementation

Existing Setup Campaign Types Campaign Grouping

Legal Review Deletion Rules Approval

• Review & documentation, if needed, of 
existing deletion processes in Eloqua and 
connected systems (e.g.: CRM). 

• Marketing & Legal to provide approval on 
documented deletion rules.

• Documentation of deletion rules for each 
existing campaign type. 

• Highlighting deletion rules overlapping to 
other systems (e.g.: CRM) will be 
indicated. 

• Review of existing campaign groupings / 
campaign types between business, legal & 
MA implementation partner to define data 
retention rules.

• Capturing of existing Marketing campaign 
types (e.g.: Newsletter, webinar, etc.).

• Identification of data types involved per 
marketing campaign type.

• Grouping of existing Marketing campaigns 
based on data type.



PROJECT APPROACH
SOLUTION DESIGN STAGE

Requirements
Gathering Solution Design Implementation

Technical Solution Design Approval

• Technical definition of requested deletion 
rules for existing marketing campaigns 
under consideration of existing programs 
& rules in Eloqua.

• Review of technical solution design with 
marketing (MA PO)

• Providing approval on technical solution 
design.



PROJECT APPROACH
IMPLEMENTATION STAGE

Requirements
Gathering Solution Design Implementation

Eloqua Sandbox Sandbox Testing Eloqua Production

Production Testing

• Technical setup of requested deletion 
rules on Eloqua Sandbox

• Development of UAT (User Acceptance 
Testing) cases.

• Testing with marketing and CRM, if 
needed.

• Testing with marketing and CRM, if 
needed.

• Technical setup of tested deletion rules on 
Eloqua Production.



POLL

Do you already have a contact deletion process to be compliant with 
GDPR?

◻ Yes, we are GDPR compliant

◻ No, but we are working on it

◻ Not yet



Voucher 
App

Advanced 
Dynamic Content

App

DeepL Translator 
App

Pring Mailing Automation
App

DISCOVER OUR PUBLISHED APPS



DID YOU TRY OUR NURTURING
CAMPAIGN? DO IT NOW!

English campaign: 

https://lkr.reply.eu/lead-nurturing-start-the-
journey?utm_campaign=nurturing_campaign&utm_s
ource=webinar&utm_medium=qrcode

French campaign: 

https://lkr.reply.eu/lead-nurturing-commencez-
lexperience?utm_campaign=nurturing_campaign&ut
m_source=webinar&utm_medium=qrcode

https://lkr.reply.eu/lead-nurturing-start-the-journey
https://lkr.reply.eu/lead-nurturing-start-the-journey
https://lkr.reply.eu/lead-nurturing-start-the-journey?utm_campaign=nurturing_campaign&utm_source=partner&utm_medium=o-ch
https://lkr.reply.eu/lead-nurturing-start-the-journey
https://lkr.reply.eu/lead-nurturing-commencez-lexperience?utm_campaign=nurturing_campaign&utm_source=webinar&utm_medium=qrcode


WHAT’S COMING NEXT?

In our next webinar, we will be pleased to have one of our customers as our 
guest speaker!

This webinar will be exclusive to our customer only, however. 

Stay tuned!



THANK YOU
www.reply.com




